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We are a Brand-First
Digital Agency.



Digital Onboarding Brand Strategy & Positioning

Creative Advertising Copywriting

IT Services Media Buying

Interactive Media Research & Consulting



Web Hosting

Technology Strategy

UI UX Reserch

Web Development

App Development

CRM Upgradation

E-Commerce Development



Digital Marketing
Search Engine Optimisation (SEO)

Social Media Marketing (SMM)

Programmatic Ads

Celebrity Management

Influencer Management

E-mail Marketing

Media Buying

Marketing Automation

Analytics & Reporting



DV360/
Programmatic Ads

Omnichannel Techology

Lead Nurturing

Pay-per-click (PPC) campaigns

Programmatic targeted display campaigns

Retargeting ads

YouTube ad campaigns

Smart Media buying

Strategic thinking-World-class delivey-

Interactive Creatives.



We have access to exclusive data, insights and technology, they give you

a genuine competitive edge.

Link lead data to DMP / CDP based or requirement

Search Ads

Rich Media Creatives

Comprehensive tracking

Widen Audience pool

VDO.ai / Adsolut DSP targeting premium publishers

Lead Generation



We provide innovative strategic services tailored to elevate 
brands across various platforms and touchpoints, prioritizing 
the essence of the brand. Our process involves ideation, 
strategic planning, design, and execution, culminating in 
impactful and pertinent ideas. These endeavors are aimed at 
enabling brands to connect with new audiences, captivate 
existing ones, and maintain relevance in the ever-evolving 
landscape of dynamic times.

Our Services

Branding
Digital
Social
Print
Web



Services in Detail

Brand Naming
Brand Positioning

Brand Strategy
Brand Architecture

Visual Identity
Verbal Identity

Packaging
Typography

Environment 
Branding

Brand Manuals

BRANDING

Performance
Marketing

Google Ads
Meta Ads

Email Marketing
SEO
SEM

Analytics
DVCs

DIGITAL

Content Marketing
Content Creation

for Social

Content Creation 
for YouTube

Social Media 
Management

SOCIAL

Brochures
Advertsing
Billboards

Brand Collaterals

PRINT

Website Design
UI/UX Design
Web Content

WEB





Signature Avenues is a luxury real estate project in Raidurgam, 
Hyderabad, aiming to transform the cityscape with a 45-floor 
apartment crowned by a unique Sky Island. Our strategic 
launch, combining traditional and digital channels, drew over 
10,000 website visitors and 1,000 calls on the launch day. The 
innovative project barricade has become a standout concept in 
the competitive landscape.

Industry

Real Estate

Services o�ered

Branding
Digital
Social
Print
Web



Brand Identity



News Paper Ad 



Ourdoor Media



Social Media
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Brochure



Brand Identity



Brochure



Brochure



News Paper Ad 



Brand Identity



Outdoor Media



News Paper Ad



EVChargeMan: A Branding Triumph by Brand O Box International
Challenge: EVChargeMan needed a strong brand identity and campaign to promote sustainable 
transportation and high business standards.

Our Role:
Brand Identity: Developed a cohesive identity reflecting commitment to sustainability and integrity.
Campaign Strategy: Created targeted campaigns highlighting the convenience and benefits of 
EVChargeMan’s services.
Communication Strategy: Conveyed their values of integrity, honesty, and responsibility.

Results:
Increased Visibility: Enhanced brand recognition and market presence.
Positive Engagement: Increased engagement with eco-conscious consumers.
Market Leadership: Positioned EVChargeMan as a leader in sustainable transportation.
Conclusion: Brand O Box International’s strategic branding ensured EVChargeMan’s success, 
demonstrating the impact of e�ective branding and commitment to core values.

Industry

The Electric
Charging Station

Services o�ered

Branding
Digital
Social



Branding



Digital



Digital

Outline your go-to-
market strategy, 
marketing initiatives, 
and customer 
acquisition plans.

In the wake of India's impending EV surge, the stark 
scarcity of EV charging stations stands out as a 
crucial bottleneck. Addressing this gap is not just 
essential; it represents a substantial opportunity in a 
rapidly growing market space.

Ready to 
Charge Ahead?
Clear call-to-action for investors, 
with contact information and next steps.

Present financial forecasts, 
including projected revenues, 
expenses, and profitability.



QTM: A Financial Revolution by Brand O Box International

Challenge: In India, accessing ATMs in remote and rural areas is a significant challenge due to limited 
installations, a�ecting millions and hindering convenient banking access.

Our Role:
Brand Identity:  Developed a clear and impactful identity for QTM, emphasizing innovation and 
accessibility.
Campaign Strategy : Created targeted campaigns to promote the QR-based portable ATMs.
Communication Strategy : Implemented a strategic plan to highlight the benefits and revolutionary impact 
of QTM’s solution.

Campaign Strategy: 
Targeted Marketing : Launched campaigns showcasing the convenience and reach of portable ATMs.
Awareness Campaigns : Educated the public on how QTM’s mobile units bridge the banking divide.

Results:
Increased Awareness : Enhanced recognition of QTM’s innovative solution.
Widespread Adoption : Attracted significant interest from diverse regions, including remote and rural 
areas.
Revolutionized Access :  Positioned QTM as a leader in transforming banking accessibility in India.

Conclusion : Brand O Box International’s strategic branding and campaign execution ensured QTM’s 
success. By addressing a critical gap in financial services, QTM is set to revolutionize banking convenience 
and accessibility across India, proving the power of innovative solutions and e�ective branding.

Industry

Transforming
India’s Banking

Services o�ered

Branding
Digital
Social

I N D I A ’ S  1 S T  Q R - A T M



Branding



Outdoor Media



Outdoor Media



Industry

Beauty
Academy

Services o�ered

Branding
Digital
Social

beauty parlour  &  beauty academy

Sreeya's Beauty Parlour: A Success Story in Strategic Rebranding
Challenge: Sreeya's Beauty Parlour, with two branches, needed a refreshed brand identity to support its 
expansion goals.

Solution:
Logo Redesign: Inspired by the CEO's passion for endless styling possibilities, we incorporated the infinity 
symbol into the new logo, reflecting the limitless ways Sreeya's enhances beauty.
Brand Tone Redefinition: Established a relatable yet luxurious brand tone across all customer 
touchpoints.
Digital Collaterals: Developed cohesive digital assets, including a new website and social media graphics.

Results:
Expansion to 6 Branches: Successfully grew from 2 to 6 branches.
Increased Engagement: Higher customer engagement and foot tra�c.
Enhanced Recognition: Stronger brand presence and market position.
Conclusion: BOB's strategic branding, through the e�ective use of the infinity symbol, colors, logo, and 
tone, facilitated Sreeya's remarkable transformation and growth. We did it—and nailed it. This case 
underscores the power of well-executed branding in achieving business success.



Branding



Branding

SKIN  | HAIR | MAKEUP

beauty parlour  &  fitness studio

Beauty Parlour & Beauty Academy
Manikonda | Suchitra X Road | Bowenpally

Fitness Studio
Bowenpally



Branding



Industry

Water

Services o�ered

Branding
Digital
Social

live life with pure water

Pure First Packaged Drinking Water: Elevating Brand Presence Through Strategic Design and Campaigns
Challenge: Pure First needed a compelling brand identity and packaging design to stand out in the 
competitive market of packaged drinking water.

Solution:
Campaign Concepts: Developed innovative campaigns such as "Pure Hydration," "Nature's Essence," and 
"Refresh Your Life," highlighting the purity and health benefits of Pure First water. These campaigns were 
designed to resonate with health-conscious consumers and promote daily hydration.
Brand Tone Redefinition: Established a tone of trustworthiness and clarity, ensuring consistency across all 
marketing materials.
Outdoor and Packaging Designs: Created eye-catching outdoor advertisements and sleek, functional 
packaging designs that align with the campaign themes and appeal to a broad audience.

Results:
Market Occupation: Achieved significant market penetration, positioning Pure First as a preferred choice 
for packaged drinking water.
Increased Visibility: Outdoor campaigns and attractive packaging boosted brand visibility and consumer 
recognition.
Enhanced Brand Perception: Elevated brand tone and design instilled a sense of reliability and excellence 
among customers.

Conclusion: BOB's strategic approach to outdoor and packaging design, combined with compelling 
campaign concepts and a refined brand tone, played a pivotal role in Pure First’s market success. This case 
highlights the importance of cohesive and appealing design in capturing market share and establishing a 
strong brand presence.



Social Media



Oudoor Media



Ourdoor Media



SociaWood Summit: A Branding Triumph by Brand O Box International
In response to the challenges faced by social media influencers, Brand O Box International (BOB) proudly 
conceptualized and executed the SociaWood Summit. This event, gathering over 2000 influencers, radio 
jockeys, film celebrities, and representatives from major social media, hi-tech, and cybersecurity companies, 
aimed to “Unleash the power of Positive influence to create a better digital world.”

Our Role:
Naming & Logo Design: We created the name "SociaWood" and a modern, vibrant logo symbolizing 
connectivity and positive influence.
Outdoor & Digital Media Support: Developed eye-catching outdoor ads and comprehensive digital campaigns 
for maximum visibility.
Communication Strategy: Cra�ed detailed strategies, including press releases, social media campaigns, and 
influencer outreach.

Summit Highlights:
Industry Connect Sessions: Facilitated networking with industry experts.
Fireside Chats: Covered topics like monetization, channel security, branding, algorithms, online expressions, 
and digital media ethics.
Influencer Awards & Corporate Stalls: Recognized influential figures and showcased innovative products.
Inspiring Success Stories: Shared impactful stories of digital success.

Objective:
Empower and unite social media influencers.
Connect influencers with collaborators and corporate communities.
Support digital safety, ethics, and wellbeing.
Create the Hyderabad Declaration for Indian statutory authorities.

Conclusion:
BOB’s strategic branding and execution ensured the success of SociaWood, showcasing the power of 
meticulous planning and innovative branding in creating a platform for positive influence in the digital world.

Industry

Social Media
Influencer Summit

Services o�ered

Branding
Digital
Social

FOUNDATION

Promoting Digital - Safety, Ethics & Wellbeing

Where Digital Stars Align



Social Meida



Social Media Advertising



Social Media Advertising
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Digital Wellbeing Council: A Branding Success by Brand O Box International
Challenge: The Digital Wellbeing Council, under the END NOW Foundation, needed a strong brand 
identity and digital presence to promote their essential services in digital wellbeing.

Our Role:
Brand Identity: Developed a cohesive brand identity that reflects the council's commitment to digital 
wellbeing.
Digital Presence: Created a comprehensive online presence, including a user-friendly website and 
engaging social media profiles.
Communication Strategy: Cra�ed a strategic communication plan to e�ectively convey the importance of 
digital wellbeing services.

Campaign Strategy:
Awareness Campaigns: Launched campaigns to educate the public about digital wellbeing and the 
council’s services.
Expert Content: Produced valuable content featuring expert advice on digital health.
Community Engagement: Fostered community engagement through interactive online events and 
discussions.

Results:
Enhanced Visibility: Improved brand visibility and recognition in the digital wellbeing sector.
Increased Engagement: Higher levels of engagement with target audiences across digital platforms.
Service Demand: Increased demand for the council’s services, highlighting the essential need for digital 
wellbeing.

Conclusion: Brand O Box International’s strategic branding and communication e�orts successfully 
positioned the Digital Wellbeing Council as a leader in the digital wellbeing space, ensuring their vital 
services reach those in need.

Services o�ered

Branding
Digital
Social

FOUNDATION

Promoting Digital - Safety, Ethics & Wellbeing



Digital

endnowfoundation

1.984 likes

Playwithme  Try this out!

#pet #care #love

FOUNDATION

Promoting Digital - Safety, Ethics & Wellbeing



Festivals for Joy: A Branding Triumph by Brand O Box International
Challenge: Festivals for Joy, founded by Mrs. Suma Kanakala, needed a strong brand identity and 
communication strategy to promote their mission of serving humanity and spreading joy.

Our Role:
Brand Identity: Developed a cohesive identity reflecting the motto, “Serving humanity is the 
greatest joy of human being.”
Campaign Naming: Created the “Purposeful Life” campaign and “WE SWASAM,” a women’s 
entrepreneurial support program.
Communication Strategy: Designed creative materials and provided AV support, ensuring the 
brand tone was consistent and impactful.

Campaign Strategy:
Purposeful Life: Assisted with US-based fundraising e�orts to support those in need.
WE SWASAM: Launched a program to empower women through entrepreneurship.

Results:
Increased Visibility: Enhanced recognition and engagement.
Successful Fundraising: E�ective fundraising for impactful support.
Empowered Women: Strengthened female entrepreneurship through WE SWASAM.
Conclusion: Brand O Box International’s strategic branding and communication positioned 
Festivals for Joy for success, ensuring their mission reached a broader audience and made a 
significant impact.

Industry

Empower

Services o�ered

Branding
Digital
Social



- Suma Kanakala
FFJ Founder





Industry

F&B

Services o�ered

Branding
Digital
Social

Yummy Tales of Millets: A Branding Success by Brand O Box International
Challenge: Yummy Tales of Millets aimed to introduce millets as a conscious brand, promoting their 
inclusion in daily diets and dispelling the myth that millets are tasteless.

Our Role:
Naming & Logo Design: We created the name "Yummy Tales of Millets" and designed a vibrant, appealing 
logo that reflects the brand's commitment to healthy and tasty millet-based foods.
Package Design: Developed attractive and informative packaging that highlights the nutritional benefits 
and deliciousness of millets.
Brand Tone: Established a warm and engaging brand tone that communicates the health benefits and 
taste appeal of millets.

Campaign Strategy:
Educational Campaigns: Launched initiatives to educate consumers on the health benefits of millets and 
how to incorporate them into their daily diets.
Taste Trials: Organized tasting events and cooking demonstrations to show that millets can be both 
healthy and delicious.

Results:
Increased Awareness: Successfully raised awareness about the benefits of millets, making them a popular 
choice in daily diets.
Positive Brand Perception: Changed the perception of millets from tasteless to tasty and nutritious.
Market Growth: Achieved significant market penetration, positioning Yummy Tales of Millets as a leading 
brand in the health food sector.

Conclusion:
Brand O Box International’s strategic approach, from naming and logo design to packaging and brand 
tone, ensured the success of Yummy Tales of Millets. This case highlights our pride in creating a 
compelling and conscious brand that promotes healthy eating habits and transforms market perceptions.



Branding



Packaging



Packaging



Industry

Interiors

Services o�ered

Branding
Digital
Social

VIDUR INTERIORS
design your space, transform your life

Vidur Interiors: A Branding Triumph by Brand O Box International

Challenge: Vidur Interiors needed a distinctive brand identity and logo to reflect their expertise in 
sophisticated and elegant interior design.

Our Role:
Logo & Brand Identity:  Designed a refined, modern logo and cohesive brand identity with a unified color 
palette, typography, and visual elements.
 Brand Tone:  Established a sophisticated, approachable tone to convey their commitment to excellence 
and personalized service.

 Campaign Strategy: 
 Visual Campaigns: Created stunning visuals showcasing their design expertise.
Client Testimonials: Highlighted satisfied clients to build trust.
Digital Presence : Enhanced their online presence with a sleek website and engaging social media 
content.

Results:
Brand Recognition : Improved visibility and market recognition.
Client Engagement : Increased inquiries and client engagement.
Market Positioning : Positioned Vidur Interiors as a leader in elegant interior design.

 Conclusion:  Brand O Box International’s strategic branding ensured Vidur Interiors’ success, creating a 
compelling brand that resonates with clients and elevates their market presence.



Branding



Branding

Imagination is the beginning
of creation



Branding



Industry
Real Estate

Branding 

Digital 

Social 

Print

Web

Services O�ered

Our Role:

Anvaya is the premium villa project located in the fast-paced developing location Timmapur, 

Kogarakalan. It’s the project over 300 villas in the community, spread across in 30 acres of land. 

Each villa ranges a space of 200-400 Sq. Yds.

Branding: We create unforgettable real estate identities that leave a lasting impression in a 

competitive market.

Digital Marketing: From SEO to targeted ads, we boost real estate projects, reaching the right 

buyers at the right time.

Social Media: We turn property listings into attention-grabbing stories that connect with the 

audience and drive engagement.

Print Media: Our designs breathe life into brochures and flyers, showcasing properties in their 

finest form.

Web Development: We create user-friendly real estate websites that guide visitors smoothly 

from browsing to buying.









Industry
Business Community

Branding 

Social Media

Web

Services O�ered

Our Role:

THE ALPHA CIRCLE is a distinguished space for innovators, leaders, and visionaries unite to 

elevate ideas and drive meaningful impact. Built on a foundation of excellence and collaboration 

it is an environment where expertise and insights are shared, creating opportunities for 

growth and transformation. 

Branding: We create the business identity into a powerhouse that connects, inspires, 

and stands out in the market.

Social Media: We boost the community's voice, turning likes into loyalty and followers 

into advocates.

Web Development: We design websites that aren’t just functional but feel like home to the 

target audience, driving trust and growth.











SAMPANGI Infra: A Branding Triumph by Brand O Box International
Challenge: SAMPANGI Infra, a real estate firm focused on farmlands and agripreneurship, needed a 
strong brand identity and e�ective campaign to highlight their unique market position.

Our Role:
Brand Identity: Developed a cohesive identity reflecting their focus on farm lands and 
agripreneurship.
Campaign Strategy: Created targeted campaigns to generate leads and promote their products.
Lead Generation: Implemented strategies that successfully attracted potential buyers and investors.

Campaign Strategy:
Targeted Marketing: Launched campaigns highlighting the benefits of farm lands and 
agripreneurship.
Lead Generation: Developed and executed lead generation tactics that e�ectively reached the target 
audience.

Results:
Increased Visibility: Enhanced brand recognition and market presence.
Successful Lead Generation: Attracted a significant number of potential buyers and investors.
Market Leadership: Positioned SAMPANGI Infra as a frontrunner in the real estate sector focused on 
agripreneurship.

Conclusion: Brand O Box International’s strategic branding and campaign execution ensured 
SAMPANGI Infra’s success. When the target is clear, timing always bows to hard work and creativity, 
proving the e�ectiveness of our approach in achieving remarkable results.

Industry

Reality &
Infrastructure

Services o�ered

Branding
Digital
Social



Branding

Sampangi's The Date Palm Valley



Industry
Dairy & FMCG

Logo Designing 

Package Designs 

Pitch Deck

Services O�ered

Our Role:

Sukhada Dairy Farms is a pioneer in the dairy and FMCG industry, committed to 

delivering high-quality, eco-conscious products. With a focus on sustainability and 

innovation, Sukhada Dairy Farms ensures every product reflects their dedication to 

purity and excellence.

Logo Designing: We designed a vibrant and memorable logo that embodies 

Sukhada Dairy Farms' commitment to quality and sustainability, leaving a lasting 

impression in the competitive dairy market.

Package Designs: Our eco-friendly package designs stand out on store shelves 

while reflecting the brand's promise of natural and wholesome products, resonating 

with environmentally conscious consumers.

Pitch Deck: We designed a compelling pitch deck that showcases Sukhada Dairy 

Farms' vision, values, and market potential, enabling them to connect with stakeholders 

and grow their brand e�ectively.



A2 Cow Milk

Low-Fat Bu�alo Milk

A2 Cow Milk Back Side

Whole Bu�alo Milk

Skim Milk



Industry
Hospitality and F&B

Branding 

Advertising

Services O�ered

Our Role:

Mannheim Co�ee, in collaboration with Cuba Resorts, has unveiled a 

one-of-a-kind co�ee haven in Goa. Nestled amidst the vibrant charm of the coast, 

this venture blends the boldness of Cuban brews with the laid-back essence of Goa. 

Brand O' Box took on the challenge to cra� a branding and advertising journey that is as 

memorable as Mannheim’s signature blends. The result? A harmonious fusion of cultures, 

brewed to perfection.

Branding:  We designed an identity that exudes the essence of Goan 

vibrancy and Cuban richness, ensuring Mannheim Co�ee stands out in the competitive 

hospitality landscape.

Advertising:  From immersive campaigns to compelling narratives, we positioned 

Mannheim Co�ee as the go-to destination for co�ee lovers seeking a blend of 

cultures and unforgettable moments.



has extensive expertise and experience 
collaborating with industry-leading 
clients across multiple sectors





FOUNDATION

Promoting Digital - Safety, Ethics & Wellbeing
beauty parlour  &  beauty academy

VIDUR INTERIORS
design your space, transform your life
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